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Introduction 

Introduction 

Hello and welcome to this course where we are going to cover YouTube ads for 

beginners. First things first, what you want to do is go head on the youtube.com/ads 

address. And this is what is going to appear for you. If you don't already know, but you 

probably do, YouTube is part for a few years of Google. So basically what is going to 

happen is you're going to manage both your YouTube ads and your Google ads from 

the same ads console, which is actually Google ads. So if you are going to access this 

address youtube.com/ads, and you are going to click the button start now. You are 

going to be redirected to a new page where you can see that actually YouTube and 

Google are integrated in the Google Ads platforms. What we want to do is click again 

on the Get Started button. And we are going to be redirected to our ads dashboard. 

This is in the case in which you already have an account and you are logged in. You 

are going to be redirected to a page, a dashboard, which is going to look like this one. 

This is a dashboard for a Google Ads account, which is already active and runs both 

YouTube ads and Google ads. And you can see here on the first page that we have 

the stats, clicks, impressions, but these are for all of the campaigns. Now if we are 

going to scroll down a little bit, we are going to see the campaigns. We have three 

campaigns, two with Google and one with video.  

Now if we are going to click on the video custom campaign here, we are going to be 

able to see the statistics for the video ad campaign which basically is a YouTube ads 

campaign. I'm just going to scroll down a little bit. So you can actually see. We have 

video ads, we can see that it was a video promotion, impressions views, the total cost, 

select placements, selected keywords, devices where it was shown, or demographics, 

then hours and so on. We are going to cover more about these indicators in the 

following lectures. Thank you very much for watching. 
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Video (Ad) Upload On Youtube 

Hello, and welcome to our next lecture from this course on how to use YouTube ads 

for beginners. So, after you have created your ads account, in order for you to be able 

to actually start creating YouTube campaigns, you need to set up a YouTube channel 

or upload your video that you want to use as an ad. So you will need to go on YouTube. 

And automatically you will be logged in with your Google account. And what you want 

to do is upload a video here. You just have to push the Create button upload video. 

You will be redirected. And you are going to choose the video that you want to upload 

from your computer, from your hard disk. And we are going to look into the download 

section. And in this case, you're going to choose the video that you want to upload 

from its location. And we are just going to choose a random video like this one here. 

You just have to upload it. And then you have to copy this link. It doesn't matter the 

other elements or settings that you do on the video. You can make it public, you can 

make it unlisted. Better probably to have it unlisted. But you need to copy the link. The 

link is important because you're going to use the link in your ad on Google ads. So you 

don't have to go do many settings for your YouTube channel. You just have to be able 

to upload it and copy the link of the video so that you can use it in your app. And that's 

about it regarding the actual - let's say - YouTube usage for you as an advertiser. You 

will probably also use YouTube to look for different videos where you can place your 

ad, but that's a different story. It doesn't have relevance for you as a creator. This is 

the only thing that you are going to need as a YouTube creator or account manager. 

Just to upload the video, so you can use it in ads and the [Inaudible 2:25] we search 

for videos that you can place your video ad on. We are going to talk in a different 

lecture. Thank you for watching and we are looking forward to seeing you in the next 

lecture. 

Creating The Campaign 

So now that you have seen how to add a YouTube video on your channel in order to 

use it for your video ads, it's time to go back and log into our Google Ads console. And 

we can create here a new campaign. And we just have to go ahead and click on the 

new campaign button. And we select one of the goals or we can just create a campaign 

without a goals guidance. And in our opinion, this is also a good option. So we are not 
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limited by other things. And we just click on this one. Then we have to select the 

campaign type: search, display shopping, video, app, smart, local, discover. And we 

select the video one. And we have a custom video campaign.  

So what type of video campaigns do we have? We have customized your own settings 

with skippable in-stream ads, bumper ads or video discovery ads. Non-skippable in 

stream, so these are the ads that appear to people who don't have YouTube premium 

and they have to look 15 seconds at your whole ad. The skippable in-stream or custom 

video campaign where you can select skippable instruments are the ones who you 

have to watch for at least five seconds.  

Then we have outstream, Drive conversions. Basically, these ads are created to 

encourage people as they see to add interaction, add sequence and shopping. 

Promote relevant products to shop on your website with skippable in-stream ads. So 

these are the ones who have five seconds, as we've mentioned before. But let's say 

we want a custom video campaign. We select the custom video campaign, we press 

the continue button. And the general settings of the campaign page appear to us.  

We can just give the campaign a name, bid strategy, maximum. Let's say CPV. The 

following bid strategies, viewable CPM. So this is basically cost per view. Cost per 

view, as they say and you set the most you're willing to pay each time your ad is 

viewed. So let's say you don't want to pay more than 10 cents per view, you just type 

in that over there. For example, let's say we don't want more than let's say 0.1, just an 

example. We select the start date. We select an end date. Networks where we want 

to see, everywhere. The ads, YouTube search results, YouTube videos, and video 

partners, so not only YouTube. And if you are going to click this question mark, you 

can see more details.  

Then we are going to scroll down. Basic location targeting or countries, territories, so 

on. Languages, we can select English, if you want to. Then we scroll down. Content 

inventory, we don't want to do anything for now here. We scroll down a little bit. Create 

your ad group, we leave this name, you can obviously change.  

And now comes the more interesting part where you go into the targeting. We have 

demographics. Any age, any gender, any parental status, any household income, any 

audience. We can select basic demographics here. We can select an audience. 
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Audiences that we have from YouTube, or we can just browse who they are, what their 

interests and habits are, what they're actively researching, combine audiences, 

custom custom audiences, and so on.  

And then comes the part where you can actually do some more basic efficient 

targeting, or something which a lot of people use, or people use with success. And we 

have keywords. You can do some keyword targeting. So if you know your audience 

very well, you can just add the keywords that you know they would research for, and 

they are related to your products offers or whatever you want to promote. The topic 

and something which again, some people use with a lot of success is basically 

selecting the actual place where they want their video ad to show. It can be a YouTube 

channel, a specific YouTube channel if you know your audience hangs out on a 

specific YouTube channel. You can target that channel or a specific video or video 

lineups, website apps and so on. But in this case, we will leave that YouTube channels 

and videos are let's say the most relevant.  

And then after we do the targeting, we have the bidding section, maximum cost per 

view bid. And we just have to put here, let's say 0.1. And let's adjust the daily budget. 

Sorry, this was the daily budget. You just have to put five here, five lay it can be in 

your national currency. It's one USD. And here basically this is like 25 cents. But for 

you, in your case, it will probably be in your national currency. And then we scroll down. 

And here is the place where you actually put the URL to the video, the video that you 

want to use as an ad, that's why we have covered how to upload the video on your 

channel, so you can use your own video and no problems appear.  

After all of this is done, you just press the Create campaign button and it will be created 

and then you can follow the statistics. How many impressions, how many clicks, okay 

conversion rate, click through rate and so on.  

Now, in the next lecture, we are going to show you a few basic things on how you can 

find specific keywords that people are actually searching on YouTube and videos 

where you could have more efficiency with your video ad. Thank you. 
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Basic Targeting 

Hello and welcome back to our next lecture from this course on how to use YouTube 

ads for beginners. In the previous lectures, we have discussed how you can create a 

campaign. And now we want to show you exactly how you can do those basic targeting 

things like identifying the videos where you can put your video ad as placements for 

your campaign, or basically identifying the keywords that people are looking for on 

YouTube and might be relevant for your video ad.  

And this is actually pretty simple. You just have to go on YouTube. And we will start 

with the keywords. Basically, let's say that you want to sell a weight loss product or a 

weight loss training, you just have to start typing weight loss. And YouTube is going to 

show you some suggestions. And these suggestions are based on what people are 

looking for the most. So for example, if you start with something more generic like 

weight loss, you are going to see a lot of things. Like this is a basic layer of your 

targeting in terms of keywords. weight loss with workout, weight loss journey, these 

are all keywords, which probably are broader for your offer, product or service that you 

can add in your campaign.  

If you want to go a step further, for example, maybe you have an offer with weight loss 

training or something like that, just put weight loss training, and YouTube is going to 

populate your suggestions. This is going basically another layer. So this is how you 

identify the keywords. You just add them in your campaign, see which one does best 

for you. And basically scaling up on those keywords. So in theory, this is how it works. 

You have to test obviously, but this is how you can find these keywords which are 

easier, which can be more efficient.  

Now another thing that you want to do is identifying the videos. And for example, let's 

say we want weight loss training. And we just searched for weight loss training. We 

are going to start to scroll down, and we see which videos have maybe the most views, 

interaction, positive feedback, and so on. And we just scroll down, and all of these, 

you have to check out these videos, but all of them can be at first type of potential 

good for your campaign. You just have to check them out. See which one of them can 

be a good fit, and then you can add them as placement places in your campaigns.  
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Then, obviously, here is the same thing. You can just go a step further. Weight loss 

training, and you can go for women or for men. It depends on your offers, products or 

services. Well another thing that you can do is for example, access one of the videos 

like this one and after this one we load, you are going to see that on the right side. 

Actually, we have an ad specifically on this video. This is how your ad will look like as 

well. And if you are going to look on the right side, you can see that we have other 

suggested videos. You want to check this out, or you might want to check this out 

because this can be also good placement videos for you as well. Obviously, they show 

up because they are related and similar to what you are seeing here in this one. So 

you can check these ones as well because they might be good for you.  

So this is how you search for the videos which you can add as placements into your 

campaign. Thank you very much for watching and we are looking forward to seeing 

the next lecture. 

How To Create Video For Ads 

Hello and welcome to our next lecture from this course about YouTube ads for 

beginners and how to use them. If you don't know where to start with your video, that 

means you don't have a video ad ready, even if we are going to discuss about this in 

a future lecture, what types of promotional videos you can use. Specifically for 

YouTube video ads, if you don't know where to start, you have a few, let's say free 

options in the beginning. Obviously, these platforms where you have these free 

options give you the possibility to pay and maybe have access to some extra features. 

It's up to you what you want to use. The idea is to share the information with you and 

for you to know where you can access this if you want to use them and decide. It's a 

good option for you.  

So first of all, we have animoto.com, which if you go exactly to this address, 

animoto.com/socialmedia/youtubevideomaker/youtubepromovideo. Basically, if you 

just go on animoto.com, you can see that you have a signup free button. You can sign 

up for free. And you can start to creating YouTube ads. They have different templates. 

If you are going to sign up for free, you are going to see that they have different 

templates. You can access them. And if you want to check out their pricing, you just 

go in the pricing section. Obviously you can start for free as I said. The only thing is 
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that you will have some restrictions, watermark from them, and some things like that. 

But depending on what you want to promote and do with the ads in the beginning, it 

might be a good option for you. So go ahead and just check them out.  

Then we have biteable.com, which is again, a free popular platform. We are already 

in the pricing sections. You can see again, you can start for free. They have then the 

plus, and ultimate. They have all of these options for you. Again, they have templates, 

so you can go ahead and access their templates. Obviously, if you go for the free 

version, in the beginning, you will have the Biteable watermarked. You won't have high 

definition resolutions for your videos. But again, it's a good place where you can start. 

You decide if it's a good option for you.  

And then we also have Canva, which a lot of people know about because you can 

create a lot of free social media elements with Canva. You can create an account 

again for free on Canva. And you will see that in the template section, you have the 

video option, or if you go in the template section, we are going to find different 

templates. If you are going to click on the logo of Canva to go back into your 

dashboard, or just type in video. You are going to see all the video options that you 

have, including YouTube video ad. And if we are going to click on the YouTube video 

ad, we will be redirected to a new page.  

And this new page will look like this. It's set to have five seconds. So no more than five 

seconds. And on the left side, you can see the templates for the video ads. And you 

can see which ones are free if you just scroll and go with your cursor on the video. 

You can see which ones are for free and you have a lot of a lot of options. And for 

example, we want to select let's see, this one. You just click on different options here. 

Let's just select the first one, first template. Okay, and this is how it looks like. Pretty 

simple animation. Nothing very complicated. You can select a different one like this 

one which is actually five seconds. You can edit obviously the title, the animations, the 

text, even the video, you can edit the video. You can just go in the elements section in 

the left side part of the menu. And, you know, add different things, go in the video 

section, again, search for different things and you can edit your videos from here. After 

you are ready with your video ad and happy, you just click on the download video 

option that you have and bear with me for a couple of seconds till it loads. 



Page 9 

And in any case, you are going to be able to download it as an mp4 or jif. But obviously, 

maybe not obviously, but you will probably download it in mp4 format. So that's pretty 

much it. These are the options that you have. Obviously there are many others out 

there but these are we believe a good place to start. It's your decision to make. Thank 

you for watching. 
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Promotional Type Of Videos 

Types Of Videos 

Hello guys, Sorin Constantin here. Welcome to our next lecture from the course, Video 

marketing or how to increase your sales up to 64% or skyrocket your sales online. In 

this lecture, we will talk about promotional video types. You will see that there are more 

types of promotional videos out there that you can use and practically you can have 

different approaches, and you can have different results depending on what you want 

to do with the video and in what niche you are using it and in what purpose you are 

using that video. So I will show you the most common types of promotional videos that 

you can create. Promotional videos are videos where you obviously are promoting 

something, maybe you want to promote an offer, a service, or you are promoting an 

opt in form on key people to get on our newsletter to subscribe, so that you will get 

more leads or something like that. Anyway, you need to promote something that is 

why it's called promotional video.  

So one of the best types of promotional videos that are out there is the talking head 

video. And actually, it's proven to increase credibility and to convert much, much better 

than the other types of videos if you are using it correctly. I will show you some 

statistics that even Udemy did on their courses on the promotional videos that the 

instructors from Udemy are putting, are uploading on the platform, and that students 

see before enrolling in the course. You will see that from their statistics, the better the 

promotional video, the better is the conversion rate, and the number of new students 

that enroll in a specific course. You can see here on the slide, it's an image from one 

of my first talking head promotional videos that I actually did for a course here on 

Udemy. I will show you a live example to see exactly how it looks like. It's not the best 

quality, but because it's a talking head video. And it's done pretty nicely. And it kind of 

engages and captivates you at the beginning. Practically, it converts actually very, very 

well. I will reduce it in the future and make it even, even better. I will probably remake 

it in a studio. But actually it's a good example of how you can start creating talking 

head videos, promotional videos, and how you can start and how you can have results 

with them. So this is a photo that you can see most of the time. It's a guy that is talking 

in front of the camera. Obviously, sometimes it's in a studio, in an office, it can be also 
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outdoors, it doesn't really matter. But this is actually a type of promotional video that 

creates a lot of trust, that builds a lot of trust and credibility for the people that are 

watching.  

The next type is an animation type of video. You have here a screenshot from one of 

my other courses here on Udemy, where we use it as a promotional video. I'm Sorin 

Constantin in that course, and we use it as a promotional video, an animation type of 

video. And this one actually converts also very, very well. So I will show you an 

example to see exactly how it looks like.  

And we also have slides videos with voice over. I think this type of video that it's used 

in online marketing and internet marketing. It's one of the oldest but it's still one of the 

most effective. When practically you are using text on slides and you have a voiceover 

that is talking over that text. You have to have a very good voice over here in order to 

have a very efficient video, and very effective with high conversion rates. But the truth 

is that this type of video it's used for a lot of years now and I will show you an example 

from a recent launch of an online product name direct marketing niche where the team 

behind the product has created this type of promotional video and sells video with 

slides, text and a voiceover and actually, it has a very strong effect over the people 

that are watching. So this type of video, it's also very, very effective.  

And then you have combined. There are people that are using all these types of videos 

or two of them or three of them, or it doesn't matter in any type of combination. They 

are using all these combinations in their promotional videos and practically they use 

transition. They explain something maybe as a talking head, then they go to slides, 

then they go to an animation. So they combine all these elements to create and it has 

the viewers experience. So there are these types of videos. And I will show you live 

examples with this type of video too. So these are the main and most common 

promotional video types that there are out there. And practically, obviously, there are 

even more types, but these are the ones that are the most effective, that are used by 

other marketers and are proven to convert, and that I've personally used so. So you 

can use these types of videos. They are very effective. And exactly as I've told you 

before, it's very, very important to have a good promotional video. It's actually crucial 

if you want to sell something to have a good promotional video, because this can 

increase your conversions up to seven or eight times depending on the niche that you 
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are in. And exactly as I've told you before, Udemy statistics demonstrate that good 

promo videos increase course enrollment conversions with up to five times. And they 

also have a statistic that says that 20% of courses that have a promo video with the 

talking head have 20% more conversions than any other type of course that have other 

types of promotional videos.  

So these are things for you that you can keep in mind. You know principles that you 

can apply for your business, because, actually, video marketing and promotional 

videos are very, very important for your business. Especially if you want to promote 

your business online. So I will see you guys in the next lecture. I thank you for your 

attention. I will see you in the next lecture with live examples for the types of videos of 

promotional videos that you have seen here in this lecture. Bye bye guys to your 

success. Sorin Constantin 

Camtasia 

Hello guys, Sorin Constantin here. Welcome to our examples of how I've made some 

videos using Camtasia these types of promotional videos or for somebody's views for 

the internet marketing niche. And for example now you will see a review for Audio 

Boss. It's a package with the software and training that is to be released very very 

soon. So let's have a look at it because it was created with Camtasia. It's one of the 

tools and softwares that you have seen in the previous lecture on the slides. Now let's 

have a look at the other video. 

So exactly as you guys have seen practically the whole transitions, the effects, the 

background, the background in motion, and the sounds are from Camtasia. We just 

we just copy paste and practical an image of the product and everything else was from 

Camtasia. You have seen it practically. You can create very cool videos using 

Camtasia. So it's actually a very good software. It's very, very easy to use. You can 

also find a lot of reviews and recommendations on the internet about this software. 

This was all guys about the Camtasia example. I hope you liked it. As you can see, 

you can create really awesome stuff. 
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Animation Type 

Hello guys, Sorin Constantin here. Welcome to our next practical example to our live 

example of a promotional video that uses animation. This is actually a video that I have 

created with Aaron for one of our courses here on Udemy. And practically to create 

this video without outsourcing it to a freelancer, we had to put all the pieces together, 

because we outsource the animation to somebody with the background music and we 

have outsourced the voice of our part to another person. So practically, the guy that 

put the animation together had to put the voice over and to sync everything. So that 

the final result was the video that I will show you right now. So let's have a look into 

the video and see exactly how it looks like.  

Your online business like a four hour workweek. How would that make you feel having 

the time, money and location freedom that you are looking for? The truth is, this is 

possible. But perhaps you're struggling right now because of the overwhelming 

quantity of information out there. This too was our problem at one point. Finding the 

right way from 1000s of proclaiming the right methods, learn how to start, continue, 

and grow a successful online... 

So I think you guys have made an idea about how these types of videos look like, I 

know already that you have seen them in many places, but actually our promotional 

animation video here on Udemy for our course of entrepreneurship 2.0  - the elite 

online business blueprint. Actually, this video converts very well and it works very well. 

And we loved it when we saw it for the first time and it's efficient. And we recommend 

that I personally recommend you to use this type of video in certain situations.  

For this course, particularly, we thought it would be a good idea to use this type of 

video. Obviously, I think talking head type of video would have worked also, but this 

has proven to us that was a very good choice. So you have more possibilities as you 

will see in the next lecture. You have more possibilities of creating an animation video 

with voiceover. You can outsource it as we have done with this video, or you can use 

different types of softwares that are out there to create your own animation video and 

produce on your own your videos.  
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This was all guys related to the type of animation videos. I just wanted you guys to see 

an example and to see exactly how it would look like and how easy it is actually to 

make one and it's also very, very efficient. I will see you guys in the next lecture in the 

next example. Bye bye 

Slides Video 

Hello guys, Sorin Constantin here. Welcome to our next example. It's the one with a 

promotional video with slides. Actually, this type of video is one of the oldest to use in 

the online marketing arena. It's very used in the internet marketing niche, but also in 

other niches. And I think it's very efficient even nowadays. And I think it will be used in 

the next couple of years for sure, because it's a very effective type of promotional video 

and has a very good conversion rate. And now let's have a look inside the sales video 

of this product. It's an internet marketing product and platform that was recently 

launched. And actually, it has a very good slide sales video. And I want you guys to 

have a short look at this video to see exactly how this works. Probably you have seen 

many times this type of video, but actually I found this one to be very, very good, 

engaging from the beginning. So let's have a look inside for just a couple of seconds. 

Now I will hit play. 

Hi, this is John Reese, and it's absolutely urgent that I asked you to do something. 

Stop everything you were doing right now, if you are multitasking. You need to pay 

close attention to this very short video, because I literally have a once in a lifetime deal 

to tell you about. And this deal is about to expire very soon. And I promise this is not 

some sort of marketing gimmick, if you will... 

So as you guys, I think this is enough. As you guys have probably already noticed, 

there are specific keywords in every single slide that are pointed out by the speaker, 

by the voiceover. So, as you can see, practically, from every single slide, there is a 

spokesperson behind that puts the voiceover for the video. Actually, you need to have 

a very, very good spokesperson and a very good voice over because audio is very 

important in this type of slides video. Also, the certain specific keywords that you point 

out, need to be very clear and the need to be very well related to the message of your 

video. So as you can see this one, it's actually very, very well made. It's a professional 

type of promotional slides video, and it's actually very, very effective. And from my 
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knowledge, this one from this specific launch and this specific website actually did very 

well and had a lot of conversions. So it's a very good type of promotional video that 

you can use. Just be sure to have a very good copywriter that will write you the slides, 

and a very good voiceover that will captivate and attract your audience.  

This was all guys about the slides video example. I hope it was helpful and I will see 

you guys in the next example, where I will show you a promotional video that uses 

combined techniques. And actually, it looks very, very good. So that's all for now. I will 

see you guys in the next video. Bye bye. Sorin Constantin here.  

Combined Video 

Hello guys, Sorin Constantin here. Welcome back to our next example, to our next 

lecture. I will show you now in this example, a combined technique of promotional type 

of video. It's a type of video that also uses talking head and animation. And I don't 

know for short if this one but there are types of video that also have slides included. 

But combined videos use at least two of these techniques. And the video that you will 

see right now it's a video from a software launch in the internet marketing niche that 

was very recent. Very recent before before shooting this video for you guys. So let's 

have a look at this video. You will love it. It is very, very professional made. And actually 

it caught my attention. And this is why I wanted you guys to see exactly how a 

combined promotional video looks like. Let's have a look into it. 

How good did that look? You've probably seen more and more videos recently using 

animations just like that. And there's a good reason for it. Videos account for more 

than 57% of all consumer traffic online. The next two years that's going to be rising to 

79%. 64% of consumers are more likely to buy a product or service online after they 

watch a video. 

So I think that was enough for you guys to have an idea. If you want you can search 

for the whole video on YouTube and have a look at it. But as you can see, it's actually 

a very professional, well made video. And you have seen since from the beginning of 

the video how they smoothly use transitions to get from talking head to animation. And 

longer on in the video, if you will have a look, you will also see slides I think. But they 

use all the time to transition to make the video more engaging and to get their message 
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out there to the audience in a more enhanced way. So actually, this was a very good 

sales video. I personally liked it very much. And from what I know, the team behind 

videos has had great conversions with the sales video. So I think that you guys have 

a clearer idea now at what types of promotional videos you can create for your own 

products or offers or websites. And you have a more clear vision of how they should 

look like.  

So I hope this was helpful for you guys and now I will see you in the next lecture. Till 

then bye bye Sorin Constantin here. 

  

 

  



Page 17 

Tools For Video Creation 

Tools 

Hello guys, Sorin Constantin here. Welcome to our next lecture in the video marketing 

course. We will be talking in this lecture about what tools you can use to create your 

own promotional videos, because you have some softwares that you can use to create 

your own promotional videos. And I will start with one software that I used very recently 

and that I've used in a lot of videos that I've created. It's actually one that everybody 

has. It's integrated with Windows. If you have a Windows, laptop or PC, you also have 

Windows Live Movie Maker. It's free software. You have it already on your computer 

if you have Windows installed on it. And actually, it's very, very easy to use. It's a very 

powerful tool, because you can edit videos, you can shorten videos, you can create 

video out of more videos, you can add some transition effects, you can add music on 

your background of the videos, you can also add texts to your videos and captions, 

and some effects for your videos, you can also shoot from your webcam. So it's 

actually a very good resource if you're just starting out and you have no idea what type 

of video to use, or if you are afraid not to go into very complicated softwares and other 

tools like that. You can always start by using Windows Live Movie Maker. It's very 

useful. It has a lot of options. Obviously, you won't have like Adobe Premiere, but you 

have a lot of options and it's a good way to start with. And also it's free. So it's actually 

very, very easy to start with Windows Live Movie Maker. So now let's take a look at a 

couple of more other other softwares. Another very useful software that almost every 

instructor on Udemy knows about and probably uses. It's Camtasia.  

It's a practical software that you can record with, you can edit, you can add effects, 

you can create beautiful intros, it's very useful, because you can also for example, 

create a big picture in picture effect that you cannot create with a free type of software. 

You can record directly from your webcam, you can record directly from your 

PowerPoint, for example, you can use Camtasia. It has an already pre installed 

integration with PowerPoint. So you can use it to record your PowerPoint 

presentations. It also has some themes that you can use from the beginning to create 

beautiful intros, and I will show you some examples of videos that I've created with 

Camtasia. So you have an idea. So it's actually a very, very good software. It's very 
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useful. You have multiple tracks to work on. Actually it was the money. It's around 

$200-$300. There are different types of versions of Camtasia. But it will definitely be 

worth your money in the long term because it has a lot of features. And it's also very 

user friendly. So it's not very hard to learn how to use it. So this one I recommend to 

you and if you look on Udemy too, you will see that most of the instructors are using 

Camtasia to film, record and edit their courses.  

Now, another tool that I've personally used for some of my videos. And it actually has 

a free version and a paid version. It's a Videopad video editor. It's also very useful 

because you can practically edit your videos, you can add some transition effects, you 

can add images, you can add text to your videos, you can add different types of 

soundtracks. And practically you can convert your videos into many formats. So it's a 

very, very useful tool. I really recommend it. I've worked with it. And it was like a very 

smooth journey for me to work with this software. So I recommend this to you too. And 

it also has a free version. So you can start with that.  

Now another very good software and very popular online based software that you can 

use to create animation videos. It's PowToon online. It's actually a very used animation 

software. It's one of the best out there and you have a lot of choices. You have a free 

trial if you want to enter on their website, their platform, you have a free trial where you 

can see exactly how you can use their platform to create animation videos. You also 

have some examples out there. Some of the biggest companies in the world are using 

this platform to create their animation videos. So it's actually a very, very good 

software. And it's very recommended to use it.  

Then you have GoAnimate. with Go Animate, you can create stunning business promo 

videos in my opinion. I mean, it has some very cool features. As you can see here, in 

this screenshot, you have characters that you can integrate in your videos. So it gives 

you an even more engaging effect and captivating effect for your audience. Also, you 

have a very cool software that launched recently, and you have seen an example for 

their sales video. Here in this course, it's called videos. You can create animated intros 

and logos for your videos. If you will have a look on their website and the sales video 

that I've shown you, you will see exactly how videos work. It's actually very useful 

cloud based software.  
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Then you have Explaindio, which is one of the most used video creation software in 

the internet marketing niche. It has a lot of options. You can create whiteboard 

animations, you can create explainer videos, you have characters, you have logos, 

you have icons, you have a lot of options. So it's actually a very, very cool software to 

use. The guys behind the explaindio really put their effort into creating a very, very 

good and useful software.  

So these are just a couple of my recommendations. And if you don't want to use it, use 

your own software to create your own videos. You can always outsource it as I have 

done for the entrepreneurship course for the elite online business blueprint course. 

With Aaron with the animation video, we practically outsource everything. Practically 

if you don't have the time to create or edit your own videos, you can outsource part of 

the process or even the whole process if you want. You can look for freelancers on 

fiverr.com, freelancer.com or elance.com. We have turned to fiverr.com.We have 

found some pretty good freelancers there but be careful because on fiverr.com you 

have $5 gigs. So not all the work is of such high quality so you have to look a little bit 

to find a good freelancer. But you will definitely find one if you take the time to research.  

And also I will show you some examples with some of our videos. You have seen 

some of them before. But I want to show you an example also for a video that we 

outsource to Fiverr with a spokesperson. Practically it's a talking head. We outsourced 

the part with talking heads and after we got the final version from the freelancer, we 

added some texts and some bullets to the video for an even more effective message 

that we wanted to send in that promotional video. You will have a look into that too. 

And I will also show you some videos that I've created with Camtasia into the next 

examples.  

So I hope this was helpful for you guys. I will thank you for your attention and I will see 

you in the next lecture and in the practical examples. Till then your success bye bye 

for now. Sorin Constantin  

Camtasia 

Hello guys Sorin Constantin here. Welcome to our examples of how I've made some 

videos using Camtasia. These types of promotional videos are for some reviews for 
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the internet marketing niche and for example now you will see a review for Audio Boss. 

It's a package with the software and training that is to be released very very soon. So 

let's have a look at it because it was created with Camtasia. It's one of the tools and 

software that you have seen in the previous lecture on the slides. Now let's have a 

look at the other video. 

So exactly as you guys have seen practically the whole transitions, the effects, the 

background, the background in motion, and the sounds are from Camtasia. We just 

copy-pasted and practiced an image of the product and everything else was from 

Camtasia. You have seen it practically. You can create very cool videos using 

Camtasia. So it's actually a very good software. And it's very, very easy to use. You 

can also find a lot of reviews and recommendations on the internet about this software. 

This was all guys about the Camtasia example. I hope you liked it. As you can see, 

you can create really awesome stuff. 

Powtoon 

Hello guys, welcome to our next practical lecture for our example. I want you guys to 

see PowToon, the software that you have seen in the previous lecture on the slides 

that you can use to create video animations. And as you can see here on their main 

page, they have a lot of credentials and testimonials from Coca Cola, eBay, Cisco, 

Starbucks, and it doesn't matter already to tell you these names because you know 

them very, very well. Now let's have a look at some of their demonstrations/examples. 

For example, let's take this one. So you guys can have a better idea of what type of 

animations you can create using PowToon. So let's click on this one. This example 

will have a small look.  

You're so busy running your bridal store. Do you wish you had more time each day to 

get all the things done you needed to or the tasks of updating bbls Profit System 

inventory with price changes, product discontinued dates, color charts, size charts, 

cost changes and dress images, keeping you from working with brides who want to 

spend money. What about ordering? Do you wish you could press a button to place 

your dress order and receive an immediate confirmation? No calling! 
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So I think you guys now have an idea exactly how PowToon looks like and what you 

can create with it. It's actually a very powerful platform. If you have any needs in this 

specific area of creating animated videos, I really recommend it to you. As you will see 

here you have more types of pricing. Actually, it's a very affordable platform. For 

example, you can start for free. But for example you also have an even $59 per month 

plan that you can use to create more types of videos. You have up to 20 videos that 

you can create with this plan. So it's actually a very, very good platform and it's 

affordable for anyone in my opinion that wants to create professional animated videos. 

So guys, this was all about PowToon. I will let you guys enter on your own on their 

platform and see what other more features they have and see more examples and 

exactly how it works. I hope this was helpful. I will see you guys in the next lecture and 

in the next examples. Bye bye for now. Sorin Constantin  

Outsource 

Hello again guys, welcome to our next example. I want you guys to see in this next 

example exactly exactly how we have outsourced a talking head video to a 

spokesperson to a freelancer that we found on Fiverr and actually it looks very good. 

And after we got the final video from the freelancer, we have added some smaller text 

and balloons to the video to enhance our message more. So just have a look for a 

couple of seconds add to video, and then I will show you exactly how we did. 

Hello, my name is Mira and I want to welcome you to the course "How to get rid of 

back pain problems in just five days". This course will teach you how to get rid of your 

back pains or how to prevent them from happening in the future. Your instructor will 

be Adrian Garegin. Adrian is an experienced physical therapist with major studies in 

therapy, nutrition, sports, and years of experience behind him. He will teach you the 

simple methods that he personally applies to help hundreds of people get rid of their  

So this promo video is for a course that I was a co-producer for a very good friend of 

mine who is a physical therapist. As you have seen this course is called How To Get 

Rid of your back pains in just a few days. And we thought that it would be a good idea 

in the promo video to have a woman speaking. And practically we have looked on 

Fiverr to find somebody that was suited for our needs. And after we got that final video, 
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the final video didn't have these balloons here with text that you see. We have 

transferred the video to Camtasia. We have opened the video with Camtasia, the 

software I've told you about before in the previous lectures, and we have added these 

balloons with text. Yes, you can do that with Camtasia. Also, to enhance even more 

our message. So actually it was very very good. Practically, we outsource the video, 

the spokesperson and the background music that was also added by the person you 

see in the video, by the freelancer you see in the video.  

Now in the next lecture, I will show you guys exactly how you can look on Fiverr for a 

spokesperson, for people who are creating animation videos, or who are creating 

promotional videos, voiceovers or even explainer videos. That's all for now. I hope this 

was helpful for you and a good example and I will see you guys in the next lecture. 

Bye bye for now.  

Example 

Sorin Constantin here. Welcome guys to our next lecture. I will show you right now 

how you can find freelancers on Fiverr to create your videos, or to outsource the parts 

of your videos. So it's actually very simple. You just have to enter on fiverr.com and 

you will see that here in the upper part of the website, you have a find Services section, 

practically a search section. You just go here and for example, if you want to find the 

person that will speak in front of the camera for you to create the talking head, you will 

look for a spokesperson. You will see that it auto completes itself. You will have to look 

for a spokesperson and you will see that you have plenty of results here on Fiverr of 

spokesperson. What you have to look for each spokesperson and how many reviews 

it has, because probably if it has more reviews, the service probably is better. And also 

you have to look for some things when you buy a spokesperson video. For example, 

how many seconds you have in the video. For example, some of the freelancers here 

are charging for words, for words for every single video that they create. As you can 

see here, this person charges $5 for every 10 words, which is really expensive in my 

opinion. And after that it charges even more and for a white background. You have 

also sound in your videos, music, proofreading, and other stuff like that, but you have 

to look into this thing. This is the most important word for how many words this person 

will speak in the video. Because you are risking if you are not attentive to these small 
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details. You're risking to pay a lot of money for a promotional video. I found that the 

best report is quality and price is for persons who are charging for minutes or for 

seconds and not for words. Let's have a look at this guy. For example, he has more 

words. For $5, he will take a 15 word script, and so on. But for example, the freelancers 

that we used for the video you have seen for our course that we outsource was four 

minutes. We had like two minutes and she was charging like $5 for one minute. So in 

my experience, it's more advantageous and more beneficial for you to look for a 

freelancer that charges for seconds or minutes and not for words. And you also have 

to look at the portfolio because some of them have very good portfolios, and you have 

to look at their work and get practically the best service that you need for your project. 

Now, if you want for example, to look for a person or a freelancer that you want him to 

create for you on animated video, for example, you go to the search section here, and 

you just type in an animation video, and we have already found a couple of guys. And 

you will find a lot of freelancers that will create for you. You can also go to explainer 

videos. And you will find people that are creating animations like explainers and stuff 

like that. Like, very similar to the ones that you have seen PowToon for example, a lot 

of the freelancers that you will find here on Fiverr are people that are using some of 

the softwares I have shown you. And practically they are creating videos for other 

people. So that's it. That's how they think they are making money.  

And another thing that you have to look for if you are creating animation videos, or 

slides videos [is] voiceover. So if you look for voice overs, you will also find a lot of 

freelancers here. Just also be careful when you're looking for a voiceover. Look at all 

the details. The length of the voiceover, how many words is that person going to deliver 

for your voiceover? Because every single gig here you see has $5, but every 

Freelancer charges differently for those $5. Some freelancers will charge for example 

for 100 words voice over for $5. Others will charge $5 for 50 words voice over. So you 

have to be careful to choose the right person and also to have a very good report is in 

quality and price.  

So I hope this was helpful for you guys, this is very simple. This is how you can use 

Fiverr to outsource your videos or part of your video creation processes and get your 

work done much faster and in a more professional way if you want to. So again, I hope 
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this was helpful for you guys and I will see you in the next lecture. Thank you for your 

attention. Till then bye bye for now. Sorin here. 

Need Winning Landing Pages And Marketing Videos? 

We Can Help! Click Here To Learn More! 

https://superlandingpages.com/
https://superlandingpages.com/
https://superlandingpages.com
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